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People consume content in real time, all 

the time. To break through the social 

noise, you need to create compelling 

content that maximizes your brand’s 

impact, social currency and ROI.

MARKETING 
AT THE SPEED 
OF CULTURE
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IDEAS 
TODAY

The Content Lab, RP3 Agency’s award-winning in-house 

production studio was created to meet the demands of 

clients seeking high-end content, without big-budget 

barriers and lengthy timelines. With a proven, streamlined 

process and internal resources, the Content Lab removes 

the unnecessary obstacles of real-time content production. 

When making great ideas at the mad pace of today, let 

nothing stand in your way.

CONTENT 
TOMORROW
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WE RUN WITH 
SCISSORS 
TO CUT OUT
THE CRAP
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OUR 
APPROACH

CONTENT STRATEGY

CONTENT 
CREATIONCONTENT 

AMPLIFICATION
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CONTENT 
The Content Lab strategist’s main deliverable is the “Content Playbook.” This 

playbook offers an individualized framework that sets the social media strategy 

and provides social content mapping and amplification tactics across multiple 

platforms. With each insight, identified goal and element of activation, the 

content playbook steers the content toward its highest potential. 

Strategic 
Approach


Takes the project brief 
and transforms it into 
an actionable campaign 
strategy that ladders 
back to goals 

Content 
Roadmap


Outlines how content 
will be distributed across 
multiple platforms 

Channel 
Plan


Provides a detailed 
breakdown of the various 
elements needed to 
execute the campaign 

STRATEGY
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The Content Lab is made up of Content Creators — a team 

of hybrid creatives, with diverse experiences, specializing 

in multiple disciplines. Content Creators are a new breed 

of thinkers, designers, photographers, videographers, 

writers, makers, coders, animators and editors. Living on 

the edge of culture, they thrive on taking ideas today and 

turning them into content tomorrow. 

CONTENT 
CREATION

Photo


• Commercial


• Portraits


• Products


• Lifestyle


• Food


• Fashion


• E-commerce


• Headshots


• Events

VIDEOGRAPHY/EDITING


• Social Media Campaigns


• Online Videos


• TV Commercials


• Documentary-Style Videos


• Brand Videos


• Product Videos


• Testimonials


• Interviews


• PSAs


• Animated Videos


• Behind-the-Scenes Videos

DESIGN/ANIMATION


• Graphic Design


• Animated Graphics


• GIFs


• Cinemagraphs


• Stories

POST 
PRODUCTION


• Video Editing


• Audio/Music

PRODUCTION


• Print


• OOH


• Digital/Social Banners


• Collateral


• Signage


• Posters
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CO
NT

EN
T The RP3 Connections Team is composed of paid, 

earned and owned media specialists. Using assets 

developed in the Content Lab, they manage the end-

to-end strategy, implementation and optimization 

of digital, native and social media advertising 

campaigns on behalf of our clients. 


 


Depending on client needs, they also work in a 

consultative role to provide recommendations on 

how to maximize content across various internal 

and external media channels.

Media Planning


• Social Media Roadmaps


• Paid Media Plans


• Reporting Dashboards

Media Buying


• Social Media Advertising


• Digital Displays & Video


• Native Advertising



Content LabRP3 9

OUR 
PROCESS

Online Intake Form/Assignment Brief

Budget and Project Plan Alignment

Creative Development/Production

Approval

Delivery
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OUR WORK
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NORFOLK SOUTHERN

Our Content Lab has been busy producing a 

series of content deliverables with impactful 

storytelling flair. From activations to 360° 

films, online videos with supporting digital 

and social, and print — our content covers 

the communications landscape across 

multiple campaigns.

Watch the Case Study

https://rp3agency.com/app/uploads/2021/05/rp3_norfolksouthern_casestudy.mp4
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GIANT FOOD


THE LITTLE THINGS 
ARE GIANT 

With the launch of “The Little Things Are Giant,” 

our Content Lab went to work producing all of 

the supporting content for digital, social and 

print assets. Our Content Creators shot 

photography and video during the TV 

production, creating a more cohesive look 

across all of Giant’s touchpoints — website, 

social channels, in-store signage and FSI.

See the Work

https://rp3agency.com/content-lab/the-little-things-are-giant-content/
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FrEEDOM FORUM


FUTURE FREEDOM FIGHTERS 

The First Amendment is a constitutional 

guarantee of freedoms — it defines who we are, 

what we say and how we worship, and holds the 

government accountable. It’s what makes 

Americans, “American.” Today, it’s never been 

more important to know and understand our 

five freedoms.


We created a powerful, emotive film based on a 

simple strategic truth: you don’t know what you 

have till it’s gone. And to voice our video, we 

tapped those who have the most to lose as well 

as the most to gain — the next generation.


Watch the Spot
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E AG L E BA N K 


WHAT COMMUNITY 
BANKING REALLY MEANS

EagleBank came to us with a goal to raise 

awareness of Mehdi Pirzadeh’s contributions 

and commitment to the DC-area community, 

and indirectly, to build EagleBank Residential 

Lending’s reputation by increasing awareness 

around Mehdi’s story of giving back. We went 

to work creating an emotive film, photography 

and digital assets to support our integrated 

campaign.


The performance of the video is at 80% 

completion rate, with industry norms 

at 60%.

Watch the Spot
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PRODUCT
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P H OTO G R A P H Y   |   P R O D U CT I O N
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PORTRAIT
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LIFESTYLE
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